DETAILS OF ADAX JOURNEY

The MDEC (Malaysian Digital Economic Corporation) has provided a 
Platform for UTM students by inviting us to their building on the 
26th of October for us to have an exposure and a good view on how
They have been operating and serving throughout the years.On the 
Other hand they have also provided a special segment for us to get
To know about ADAX (Asian Data Analytics Exchange).There 
Were 4 individuals that act as representatives that day and walk
Us through the description and details of ADAX.

The first of 4 representatives was Mohammad Nazir Bin Ismail. He 
basically briefed us what is ADAX all about and what are ADAX
goals.He did mentioned that the primary goals of ADAX are:

Develop Talents
ADAX has made collaboration with training partners&
Universities  such as USM and UTM in order to develop or 
absorbed fresh talent that can be enhanced.

Promote Technology
Promoting technology among data science students which 
Consist of Data Engineer, Data Analysts and Data Scientist and
AI(Artificial Intelligence) community events.

Proliferate Adoption

The objectives are to accelerate data technology and develop
DDD (drive data driven decision) Enterprises.

After Mr Nazir has briefed us about ADAX, her colleague 
then gave us more detailed explanation about MDEC and 
it’s background.MDEC previously was known as
Multimedia Development Corporation until they rebrand 
It in 2017 to Malaysia Digital Economic Corporation.
She did mentioned that the company are under government
agencies and whatever initiatives they do was funded by
government and mostly for Malaysian graduate and 
for Malaysian industry.MDEC are looking for fresh and 
young talent by embedded the computational  thinking and
problem solving to increase the quality as well as the quantity
to fit in in the industry as for the time being the industry is really 
 of digital talent.

ADOPTION PROGRAM

This is a structured program for Data technology Adoption. The goals of this program are as follows:

· To accelerate data technology adoption and develop
Drive Data Decision (DDD) Enterprises.

· To develop funnel for high impact use cases to benefit national interest.

·  To widen the scope of the usage of the Digital Technology in the industry.

· To prioritized the importance of excellence in data science.


Basically Drive Data Technology adoption can be
categorized into 2 different parts.

1) Data Technology Partnership Program (supply)
2) Data-Driven Decision Enterprise Adoption 
Program (Demand).





COMMUNITY EVENTS

ADAX has frequently organized big events throughout
the years that certainly gave beneficial output and 
Very valuable knowledge to those whom participated.
It’s very crucial for such company to have an appropriate
Lead or guide the community in the importance of
Handling digital Technologies and data wrangling.

Furthermore the purpose of this community events organized by ADAX are make collaboration or join 
Partners with:
· Private Sectors.
· Universities
· Industry Organizations such as PIKOM.
· NGOs such as artificial intelligence Malaysia.

There are many ways that the events can be conducted.
ADAX has took a few approach to organize this community events such as through workshops, Hackathons, meetups and many more.
MY DIGITAL MAKER

My digital maker is a joint public academia that organized
By ADAX for the society.The primary aim is to develop
Interest and encourage the youth to become a skillful
digital users.This includes the skills in app development,
Programming, robotics, 3D printing, data analytics etc.
By having those capabilities it will ultimately strengthen 
their problem solving and creativity in terms of handling
digital technologies and for most for the better future for
Coming generation.

Recently ADAX has organized the my digital maker fair 
at the Axiata Arena in Kuala Lumpur.A lot of students
from hundreds of school and institution participated 
on that day. There are few event partners was at the event
[bookmark: _GoBack]as well to promote the fair such as ASTRO,DIGI,
FUSIONEX,ORACLE ACADEMY etc.







 






Data Technology Partnership Program


An ecosystem for collaboration to catalyse data technology adoption through:


1)Technology partner
2)Knowledge partner
3)Training partner


Data-Driven Decision Enterprise Adopion Program


a two-pronged approach covering the whole spectrum of data-driven decision enterprises maturity level


Relatively new
Generate funnel for DDD Enterprise adopters
Relatively matured
Attract serious DDD Enterprise adopters with data technology partners














