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Intelligent Decision Support Systems (IDSS)
This speech presents overview and descriptions of intelligent decision support systems (IDSS) and analyses the technology and AI methods, which serve as bases of the IDSS. Scholars have offered many definitions of IDSS. Everyone shows that an intelligent decision support system is a DSS, which makes full use of artificial intelligence techniques. Artificial intelligence techniques can be utilized in all the components of IDSSs, such as in the data base, knowledge base, model base, user interface and the rest. Therefore Sir Arturas introduces the intelligent databases, hardware (sensors, iris camera hardware, hardware for fingerprint biometric identification, etc.) and computer human interfaces (gesture, intelligent user, motion tracking, voice and natural-language interfaces) in intelligent decision support systems.
[bookmark: _GoBack]	From what Sir Arturas said, first and foremost, intelligent decision support systems serve the purpose of understanding emotions and inner feeling from body gestures and facial expression. On top of that, as a researcher which can easily interpret the exact data from that person. For example, biologically people tends to show their anger, bad mood or happiness from a range of a little smile to a high pitch voice. From the built-in camera inside the laptop, the data can be obtained by capturing their images, emotions and voices. Identifying problems, find out the possible outcomes,  and act like a real human consultant is what intelligent decision support system should do.
	Some examples of intelligent decision support system in various field are intelligent marketing decision support system, flexible manufacturing system and medical diagnosis system. In my opinion, this system is very useful for obtaining data from all the people when using the programs and analyse it to give an accurate results to the programmer as a feedback or suggestion as they are using the programs. By the analysed data, programmer can make an improvement or adjustment to his own program as to make the output serve its purpose. On my point of view, if the programmer made the program for leisure purpose and the results show the users gain stress while using the programs, then the programs itself considered fail.


Neuromarketing
Besides, neuromarketing is also mentioned by Sir Arturas. Neuromarketing has recently placed their concern about the involvement of medical professionals, that have important implications for the psychiatry. As the definitions of neuromarketing have been introduced, and popular is known as the actual practices of companies, physicians, and scientists involved in its practice. This article reviews the history of neuromarketing and uses an exploratory survey of neuromarketing web sites to illustrate ethical issues raised by this new field. Neuromarketing, as currently practiced, is that companies are offering a variety of technologies. Many companies employ academicians and professionals, but few list their clients or fees. Media coverage of neuromarketing appears disproportionately high compared to the lack of peer-reviewed reports in the field. Companies may be making premature claims about the power of neuroscience to predict consumer behavior. Overall, neuromarketing has important implications for academic-industrial partnerships, the responsible conduct of research, and the public understanding of the brain. Uncover issues relevant to professional ethics, research, and policy is what neuromarketing does. Based on psychiatry, neuromarketing may be seen as an extension of the search for quantification and certainty in previously indefinite aspects of human behavior.	
As a researcher, study neuromarketing is to get to know consumers responses. Technologies to recognise changes in brain activities, brain responses or changes in physiological state which is biometrics. By biometrics responses, the aim of neuromarketing is achieved. Big companies like Google, Apple for sure they use neuromarketing to conduct survey which that their products is favoured by the crowd or not. 
In my opinion, neuromarketing is not a bad thing. By neuromarketing, the producers can know the responses from their customers and make any alteration if possible. Such like before any products release on the market, a beta-phase is required to test if there is any weakness or bug on that products. As the beta-phase is running, neuromarketing can be conduct to further the accuracy and the responses of the respondents. Last but not least, neuromarketing help out solving the problem that the producers himself cannot see.
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