SUPPORTING POINTS DIAGRAMTOPIC: THE IMPACTS OF SOCIAL MEDIA ON BUSINESSES AND CONSUMER HABITS

Evidence to back up my ideas
Social Media changes marketing strategy on business
1) Social media has play the  role in variety marketing area to helping brands and promote product(Lukas, 2013).
2) Most of the companies are able to utilize various platform of social media to engage customers(Mahoney, 2016).
3) Using social media as a platform to advertise products by engaging user and providing information about business or even develop relationship with consumer.
1.

The development of social media introduced a new stream of commercial opportunities in business and changed consumers' purchasing habits.
Thesis Statement
(This information can be your own ideas & ideas from references)
My Main Ideas/Arguments








2.

Social media causes development of consumers decisions behaviours.


1) People tend to look at reviews for products and news articles to make a decision(Lukas, 2013).
2) Consumers use social media for the benefits of immediate access to information at their convenience, helping them to decide what to buy or to know more about new products, when and where they want to buy (Voramontri, Duangruthai & Klieb, Leslie, 2018). 
3) Social media helps consumers to have a wide open vision of the case and can also affect consumer’s decision making(Simpler,2012).)








4.




1) Social media has develop a new stream in e-commerce  as it  provides a platform to enable  social interaction among consumers and also between consumers and companies.
2)The development of social commerce allows users to communicate with friends and family, on a professional front, it  lets users communicate with professionals from the business and this provides different values for both businesses and consumers  (Agarwal, 2018) .
3)The interconnectivity of consumers through social media such as communities, share information, create web content, reviews or recommendations is likely to establish trust in e-commerce which significantly affects intention to buy. (Hajli, 2014).



Social media introduces development of social commerce.
Social media leading to the increase of consumers ' intention to buy via social media
1) Online purchase is time saving as we can obtain various product price through social media easily without go to each store physically. 
2) Provides better price and huge discount during every festival. Rewards programs and deals-finding extension such as Pricescount ensure consumers obtain more savings.
3) Online shopping through social media avoid crowded area to minimize the potential of getting infected by COVID-19. According to the Amazon Advertising Report 2021, 60% consumers shop Amazon more frequent during the pandemic. 
3.
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